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Abstract
The digital era has revolutionised daily life by integrating work, education, commu-

nication, entertainment, and commerce. This shift profoundly affects communities with 
strong cultural and religious identities, such as Muslims in Indonesia. This study explores 
the opportunities and challenges faced by Indonesian Muslims in adapting to digital trans-
formation. Key challenges include limited technology access, ethical concerns in digital 
content, and potential threats to religious and cultural identity. Employing a qualitative 
approach with descriptive analysis, the study finds that digital technology improves ed-
ucational access, fosters economic growth through e-commerce, and strengthens Islamic 
da’wah. However, digital inequality, moral dilemmas, and cultural erosion remain pressing 
issues. To address these, strategic recommendations include enhancing digital literacy, cre-
ating relevant Islamic content, leveraging social media for da’wah, and promoting inno-
vation in Islamic business. These findings aim to help Indonesian Muslims navigate the 
digital era while preserving their religious and cultural values.
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Introduction

The digital era has brought about significant changes, making it an essential component 
of contemporary life. This transformation has connected every aspect of human endeavour, 
including work, education, entertainment, communication, and shopping (Belostecinic & 
Jomir, 2023; Laskar, 2023). The ease of accessing information from around the world 
illustrates the tangible impact of globalisation. Furthermore, this era has altered the way 
people interact, creating a more interconnected and efficient world, and profoundly influ-
encing civilisation and culture. The transformation extends beyond technical and practical 
dimensions, exerting a considerable influence on societal values, particularly among com-
munities with deeply rooted cultures, traditions, and religions (Bingaman, 2023). In this 
context, the digital era demands prudent adaptation and management to safeguard these 
values and ensure they remain relevant, all the while harnessing technological advance-
ments for the common good (Gurukkal, 2023). Consequently, it is crucial for society to 
continue developing digital competencies in order to remain competitive and pertinent in 
this increasingly digital world. With a strong command of technology, communities can 
embrace such developments while preserving their religious values.

In Indonesia, demographic data indicate that the majority of the population is Muslim 
(Marzuki & Fikri, 2022). The advent of digital technology presents both significant op-
portunities and challenges for the Muslim community. Through digital means, Muslims 
can easily access information, communicate, and reinforce solidarity (Fairuz et al., 2024). 
Additionally, digitalisation provides religious education platforms accessible to a broader 
audience, thus expanding global understanding of Islam (Dalimunthe et al., 2023). The 
prudent use of digital technology can effectively strengthen the religious identity of In-
donesian Muslims and broaden Islamic outreach. For instance, social media and online 
platforms enable the sharing of positive and inspiring Islamic values. However, digitalisa-
tion also introduces numerous challenges, including the threat of online radicalisation, 
the spread of misinformation, and the erosion of traditional social interactions (David et 
al., 2023). Hence, an adaptive approach and comprehensive digital literacy education are 
essential to ensure the Indonesian community can optimise digital technology safely and 
productively. In this way, the Indonesian Muslim community can utilise digital technology 
judiciously and cultivate a deep understanding of religious teachings, thus sustaining the 
relevance of Islam in an increasingly advanced digital era.

Recognising the importance of examining the future opportunities and challenges for 
the Muslim community in Indonesia is paramount. As technology continues to evolve, un-
derstanding the social, cultural, and economic factors that influence the Muslim commu-
nity becomes ever more critical (Arini et al., 2021). This not only aids in anticipating rapid 
changes but also supports the development of strategies to reinforce religious and cultural 
identity while enhancing the welfare of Indonesian Muslims. By deeply comprehending 
these opportunities and challenges, the Muslim community in Indonesia can more effec-
tively harness digital technology for the collective good and uphold the values they cherish. 
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Consequently, technology can serve as a powerful tool to strengthen social and religious 
bonds, advance education, and improve the overall well-being of the Muslim community 
in Indonesia, both now and in the future.

This study aims to identify and analyse the opportunities and challenges faced by the 
Muslim community in Indonesia in the digital era. The primary focus of the research is 
to examine obstacles such as the digital divide, ethical dilemmas in digital content con-
sumption, and threats to cultural identity and religious values. In addition to identifying 
challenges, this study also explores various opportunities that the Muslim community can 
leverage to progress in the future through digital technology. The potential of this tech-
nology includes the expansion of educational access in a more equitable manner, econom-
ic empowerment, and the strengthening of Islamic outreach and values through digital 
platforms. The ultimate objective is to formulate strategic recommendations based on 
empirical findings to better prepare the Muslim community for the digital era. These rec-
ommendations will include practical initiatives to address the challenges posed by digital 
technology, thereby enhancing quality of life and reinforcing the resilience of the Indone-
sian Muslim community in the future.

Recent literature reviews indicate that numerous studies have examined the impact 
of the digital era on society at large. These studies encompass various aspects, including 
shifts in communication patterns (Alamsyah et al., 2024), access to information (Zuhria 
et al., 2020), and economic transformation (Chusumastuti et al., 2023). Some research 
has also investigated the use of digital technology in the context of Islamic outreach and 
education (Bingaman, 2023; Contreras et al., 2023; Dalimunthe et al., 2023; Hanizon, 
2023; Yusnita et al., 2023), as well as the influence of social media on religious perceptions 
and cultural identity among Muslims (Iswanto, 2020; Rustandi, 2020; Saumantri, 2023; 
Wahyudi Ar et al., 2023). These studies generally concur that the digital era has brought 
significant transformations across various aspects of life, increasing efficiency and accessi-
bility. However, existing research often focuses on isolated aspects and does not provide a 
comprehensive analysis of how the Muslim community, particularly in Indonesia, adopts 
and utilises digital technology.

An analysis of research gaps highlights the need for a more holistic examination of the 
challenges and opportunities encountered by the Muslim community in Indonesia in the 
digital era. For instance, studies on the digital divide and the impact of digital content 
that conflicts with Islamic values remain limited. Furthermore, more in-depth research is 
required to explore how digital technology can be integrated with Islamic values to advance 
education, the economy, and Islamic outreach. This study contributes a novel perspective 
to the academic discourse on the Muslim community in Indonesia in the digital era, fa-
cilitating the optimal utilisation of digital technology. By identifying both challenges and 
opportunities in strengthening the Muslim community and Islamic values in the digital 
landscape, this research expands academic understanding of the social, cultural, and eco-
nomic dynamics affecting the Muslim community.

This study is expected to fill critical gaps in the literature and serve as a foundation for 
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further research. From a practical standpoint, it provides valuable insights for the devel-
opment of policies and programmes that align with Islamic values, thereby reinforcing 
cultural and religious identity while enhancing overall well-being in the digital era.

This study employs a qualitative approach, utilising descriptive analysis techniques 
based on an in-depth literature review (Adlini et al., 2022; Mahanum, 2021). Through 
this literature review, the research aims to examine contemporary phenomena related to 
the adoption of digital technology across various aspects of the lives of the Muslim com-
munity in Indonesia. Primary data are obtained from scholarly journals that explore the 
dynamics of the Muslim community in the digital era. Descriptive analysis methods are 
employed to examine the collected data, with a focus on interpreting the findings present-
ed in the literature (Hadi & Afandi, 2021). This analytical approach is expected to provide 
a comprehensive understanding of how digital technology influences the daily lives and 
cultural identity of the Muslim community. Furthermore, it is anticipated that this study 
will contribute to the reinforcement of cultural and religious identity while enhancing the 
well-being of the Indonesian Muslim community in the digital era.

Digital Transformation in Indonesia

Increase in Internet and Social Media Usage in Indonesia

Indonesia, as one of the countries with the largest Muslim population in the world, has 
undergone significant transformation in recent decades with the advancement of digital 
technology. This era has permeated every aspect of life, from education and the economy 
to social and cultural domains (Larson, 2023). The increasing accessibility and utilisation 
of information and communication technology have been key indicators of this transfor-
mation (Nanda et al., 2023). Data indicate that internet penetration rates in Indonesia 
have consistently risen year after year, reflecting fundamental changes in how people access 
information and interact. With these advancements, Indonesia faces both considerable 
challenges and opportunities in the global digital era. This is evident from survey data 
presented by the Association of Internet Service Providers in Indonesia (APJII) regarding 
internet penetration rates.
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Figure 1: Internet Penetration in Indonesia

The data reveal that the number of internet users in Indonesia in 2024 reached 
221,563,479 out of a total population of 278,696,200 in 2023. According to the 2024 
Indonesian Internet Penetration Survey, the internet penetration rate in Indonesia reached 
79.5%, marking an increase of 1.4% compared to the previous period. This growth has 
been driven by the expansion of network infrastructure, including the development of 4G 
and 5G networks, which are now more evenly distributed across all regions (APJII: Asosiasi 
Penyelenggara Jasa Internet Indonesia, 2024, p. 12). This progress is not only limited to 
internet access but also encompasses the increasing adoption of digital devices, as illustrat-
ed by survey results from Statista.
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Figure 2: Smartphone Penetration in Indonesia (2020–2029)

The data indicate that smartphone usage has become commonplace in Indonesian so-
ciety, with more than 197.26 million active users in 2024, an increase of 4.23 million 
(2.23%) compared to 190.03 million users in 2023. Smartphone penetration in Indonesia 
is expected to continue increasing between 2024 and 2029, with a projected total growth of 
6.1 percentage points, reaching an estimated 97% by 2029 (Siahaan, 2024). This growth is 
driven by the transition to more advanced smartphones alongside increasingly widespread 
and improved internet access across the country. Mobile applications, e-commerce, and 
other digital services are becoming ever more integral to daily life, highlighting the deep 
integration of digital technology into Indonesian society (Rizki et al., 2023).

Additionally, various government and private sector initiatives, such as digital litera-
cy programmes and the development of startup ecosystems, are accelerating this growth 
(Agustina et al., 2022). The government, through policies and initiatives such as the Na-
tional Movement of 1000 Digital Startups and the Digital Talent Scholarship, seeks to create 
a conducive environment for technological innovation and to enhance the digital compe-
tencies of the population (Haqqi, 2023). Thus, the rapid expansion of digital technology 
usage across multiple sectors of Indonesian society demonstrates significant potential for 
economic, social, and cultural transformation. However, it also necessitates sustained col-
laboration among the government, private sector, and wider society to navigate the increas-
ingly complex digital landscape effectively.
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The Impact of the Digital Era on Indonesian Muslim Society

Based on demographic data, the majority of Indonesia’s population adheres to Islam, as 
illustrated in the following table:

No Religion Percentage
1 Islam 87.20%
2 Protestantism 6.90%
3 Catholicism 2.90%
4 Hinduism 1.70%
5 Buddhism 0.70%
6 Confucianism 0.05%

Table 1: Religion in Indonesia, 2024

According to census data (BPS: Badan Pusat Statistik Kota Samarinda, 2024), the Mus-
lim community in Indonesia constitutes approximately 87.20% of the total population, 
which exceeds 270 million. Indonesian Muslim society is spread across various regions 
with diverse cultural, social, and economic backgrounds (Stevanus & Setiawan, 2023). 
This diversity is reflected in local religious traditions, differences in Islamic organisations 
such as Nahdlatul Ulama and Muhammadiyah, variations in schools of thought and ideo-
logical streams, expressions of Islamic cultural arts, and distinct approaches to da’wah, all 
of which contribute to the richness of Islamic identity in Indonesia (Aslinda et al., 2024). 
The majority of Muslims reside in major islands such as Java and Sumatra, as well as in 
remote and rural areas. In the digital era, Islamic values such as cooperation, communal 
solidarity, and social responsibility continue to exert a profound influence on daily life 
(Sardjuningsih, 2022). Traditional practices, including religious study groups (pengajian), 
congregational prayers (sholat berjamaah), and celebrations of religious events such as the 
Prophet’s birthday (maulid nabi), isra’ mi’raj, eid al-fitr, and eid al-adha, remain essen-
tial in strengthening both spiritual and social bonds within the community (Sebastian, 
2022). Furthermore, religious institutions such as Islamic boarding schools (pesantren) and 
mosques play a crucial role in providing education, disseminating Islamic values, and ad-
dressing social issues, underscoring their continued significance within Indonesian Muslim 
society (Maksum et al., 2022).

In the context of the digital era, the influence of Islamic values and culture remains 
strong, even though their expression and application have evolved. Digital technology 
facilitates the dissemination of Islamic teachings and religious activities through online 
platforms, such as religious lectures streamed on YouTube, virtual religious study groups 
(pengajian), and digital Qur’an applications (Dalimunthe et al., 2023). This phenome-
non illustrates how the Muslim community in Indonesia has adapted to technology to 
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maintain and reinforce religious values in daily life. However, the increasing adoption of 
digital technology also presents several challenges. Concerns have been raised regarding the 
negative impact of digital content that contradicts Islamic values, including material that 
promotes pornography, violence, or ideologies incompatible with religious teachings. Such 
content poses a challenge to the preservation of religious integrity (Golan, 2023). There-
fore, a deeper understanding of the demographic and social characteristics of the Muslim 
community in Indonesia, as well as the cultural and religious values that shape their lives, 
is essential for optimising the use of digital technology to support their development (Fi-
dan & Olur, 2023). Digital transformation should not only improve access to information 
and services but should also align with efforts to preserve and strengthen the religious and 
cultural values that underpin the identity of the Muslim community (Gupta et al., 2023).

The digital transformation in Indonesia has also significantly altered economic access, 
information flows, and the social and cultural structures of Indonesian Muslim society 
(Wahyuningroem et al., 2023). Social media platforms such as Facebook, Instagram, and 
WhatsApp have become primary tools for communication, information exchange, and 
community-building, reshaping social interactions and influencing individual and collec-
tive identities (Fauzi et al., 2023). The ease of accessing information has transformed the 
way people consume content and interpret various issues, with local and global cultural 
influences merging to create a hybrid culture that blends traditional and modern elements 
(Hefner, 2022).

The sharing economy and collaborative consumption have become increasingly pop-
ular among younger generations, particularly through digital platforms that support so-
cial initiatives, such as online campaigns, digital petitions, and crowdfunding movements. 
These initiatives demonstrate the potential of technology for constructive social purposes 
(Hidayat et al., 2022). Concrete examples of this phenomenon include the rapid growth 
of platforms facilitating charitable giving within the Muslim community, such as Dompet 
Dhuafa, Kitabisa.com, Rumah Zakat, and Baznas online zakat services.

In the economic sphere, e-commerce platforms such as Shopee, Tokopedia, and Lazada 
exemplify how technology fosters collaboration between sellers and buyers, further in-
tegrating the digital economy in Indonesia. However, significant challenges accompany 
this transformation, potentially having negative implications for the Muslim community 
(Kharisma, 2022).

Overall, digital technology has profoundly transformed the lives of Muslim commu-
nities in Indonesia. With high adoption rates, technology has facilitated easier access to 
information, enhanced communication, and supported religious activities and education. 
However, this transformation also presents several pressing challenges, including the spread 
of unverified information, the negative influences of social media, increased dependency 
on technology, and ethical and moral dilemmas that may lead to detachment from tradi-
tional values.

To address these challenges, Indonesian Muslims must develop strategies for utilising 
digital technology while upholding the religious values and traditions that constitute the 
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core of their identity. A balanced approach that integrates digital innovation with Islamic 
principles is essential to ensuring that technological advancements serve to enhance, rather 
than undermine, the spiritual and cultural fabric of Indonesian Muslim society.

Opportunities for Muslim Societies

Digital technology presents significant opportunities for the Muslim community in In-
donesia to enhance various aspects of life. Firstly, in the field of education, digital technol-
ogy facilitates broad and equitable access to learning resources (Ibda et al., 2023; Rifauddin 
& Halida, 2023). E-learning platforms and online education applications have successfully 
expanded educational access for students across different regions, including remote rural 
areas that were previously difficult to reach. Examples of such platforms include Ruanggu-
ru, IndonesiaX, HarukaEdu, and Zenius. Digital technology offers interactive and engag-
ing learning materials, enabling students to tailor their education to their individual needs. 
Additionally, online training courses contribute to the development of professional skills, 
ultimately enhancing the competitiveness of the Muslim workforce in the global market.

Secondly, in the economic sector, digital technology creates new opportunities through 
e-commerce and the digital economy, facilitating easier and more efficient access to global 
markets, thereby benefiting business actors across various industries (Maghfiroh et al., 
2023; Prakoso, 2023; Rohmana, 2023). E-commerce allows small and medium-sized en-
trepreneurs to reach wider markets without the need for significant investment in physical 
infrastructure. Platforms such as Tokopedia, Bukalapak, and Shopee have become essential 
tools for entrepreneurs to market their products both domestically and internationally. 
Meanwhile, fintech innovations, including digital payments, online loans, and sharia-com-
pliant investments, have enhanced financial accessibility for individuals previously exclud-
ed from conventional banking services. This development not only promotes financial 
inclusion but also fosters economic growth in line with Islamic financial principles.

Thirdly, in the context of Islamic propagation (dakwah), digital technology offers in-
novative methods for disseminating Islamic teachings and strengthening Muslim commu-
nities. Through social media platforms, dakwah applications, and various forms of digital 
content, Islamic teachings and information can be disseminated rapidly and widely. Exam-
ples include the development of applications for the Qur’an and its interpretation, daily 
prayers and worship guidance, and Islamic dakwah channels (Adit Haptono et al., 2016; 
Azhima et al., 2023; Sandi & Shofariyani Iryanti, 2024; Yati et al., 2023). Consequently, 
religious sermons and studies are now accessible to Muslims across Indonesia, including 
those in remote areas. Additionally, content promoting Islamic values such as honesty, 
social solidarity, and harmony can be widely shared to strengthen moral and ethical stan-
dards in society. Digital technology also facilitates more inclusive and interactive spaces for 
dialogue and discussion on religious issues, ultimately enriching religious understanding 
and practice within the Muslim community.

Given these opportunities, digital technology has immense potential to strengthen 
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Muslim communities and promote Islamic values. By utilising it strategically, Muslim 
communities can build stronger networks, share knowledge and experiences, and collabo-
rate in various social and religious initiatives. Furthermore, digital technology enables the 
promotion of moderate and inclusive Islamic values, which can serve as a counterforce to 
extremist ideologies while fostering social harmony. Overall, the Muslim community in 
Indonesia should maximise the opportunities offered by digital technology. By leveraging 
these advancements effectively, they can not only address existing challenges but also im-
prove quality of life, reinforce communal bonds, and advance Islamic values in a meaning-
ful and impactful manner.

Challenges for the Muslim Community in Indonesia

The challenges faced by Indonesian Muslims in adopting digital technology encompass 
several critical aspects. Firstly, there exists a digital divide between urban and rural areas, 
where access to digital technology is significantly easier and more affordable in urban 
centres than in rural regions. This disparity results in inequalities in education, economic 
opportunities, and access to information, thereby exacerbating social and economic dis-
parities within society (Larson, 2023). While digital technology adoption is high in urban 
areas, rural communities continue to face multiple barriers. For instance, inadequate in-
frastructure, slow and unstable internet connectivity, and limited access to digital devices 
have contributed to the technological lag in rural areas, hindering their participation in the 
digital economy and broader societal progress.

Secondly, the adoption of digital technology presents moral and ethical challenges, par-
ticularly among the younger generation. Digital platforms often provide unrestricted ac-
cess to content that is inconsistent with Islamic values, such as pornography, violence, and 
extreme ideologies, which can shape attitudes and behaviours while eroding the moral and 
ethical principles central to Islamic teachings (Rahman, 2018; Rifauddin & Halida, 2023). 
Although digital platforms offer convenient access to knowledge and facilitate various as-
pects of life, they also serve as channels for disseminating content that can undermine ethi-
cal and social norms. Addressing this challenge necessitates targeted educational initiatives 
that emphasise responsible and ethical engagement with digital technology.

Thirdly, there is the challenge of maintaining cultural and religious identity amidst 
the rapid expansion of technological globalisation. Digital technology has the potential 
to introduce and disseminate foreign cultural influences that may threaten the continuity 
of local traditions and values (Saragih, 2023). The cultural narratives promoted through 
digital platforms often dominate, potentially diminishing the presence of Islamic values in 
everyday life. Moreover, the pressure to conform to global trends frequently conflicts with 
Islamic teachings and norms, creating a dilemma for Muslim communities as they seek to 
balance modernity with religious and cultural traditions.

Given these challenges, it is essential to develop effective and comprehensive strategies 
to safeguard cultural identity and Islamic values in the digital era. Ensuring that digital 
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technology is utilised wisely by the Muslim community in Indonesia requires a structured 
approach that integrates ethical education, digital literacy, and community engagement. 
The overarching goal is to ensure that technological advancements reinforce rather than 
weaken the cultural and religious values upheld by Indonesian Muslims. The Muslim com-
munity must therefore adapt to the evolving digital landscape while optimally leveraging 
technology to strengthen communal ties and preserve Islamic values without compromis-
ing their core principles.

Navigating the Digital Age: Strategies for the Indonesian Muslim 
Community

A review of the literature identifies several strategies to ensure that the Muslim commu-
nity in Indonesia can fully benefit from digital technology while preserving and strength-
ening its cultural and religious values. These strategies aim to strike a balance between 
technological advancement and the preservation of fundamental Islamic principles, as well 
as to reinforce the cultural identity that remains an integral part of the social and spiritual 
life of Indonesian Muslims.

Digital Literacy Improvement: Education, Training, and Awareness Campaigns

In the rapidly evolving digital era, improving digital literacy has become an essential re-
quirement for modern societies, including Indonesia’s Muslim community. Digital literacy 
encompasses not only the ability to use digital devices but also a deeper understanding of 
safe and productive internet usage (Larson, 2023). Strategies to enhance digital literacy in-
clude comprehensive educational programmes and effective awareness campaigns (Sarker 
et al., 2022).

Several approaches can be implemented to strengthen digital literacy within society, 
including encouraging critical thinking, optimising the use of information technology, 
and fostering an understanding of digital culture (Suminar et al., 2024). These educational 
programmes should cater to various segments of society, such as students, workers, and 
the general public, with a focus on fundamental technical skills, cybersecurity, and digi-
tal ethics. Equally important are awareness campaigns aimed at educating the public on 
the significance of digital literacy and safe internet practices. These can be disseminated 
through social media, television, radio, and community-based activities (Sunara Akbar et 
al., 2024).

Through comprehensive education and training initiatives supported by well-struc-
tured awareness campaigns, it is expected that Indonesian Muslims will enhance their 
digital literacy, strengthen their participation in the digital economy, and contribute to the 
development of an intelligent, productive, and secure digital society.

Development of Relevant Islamic Content
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The development of relevant Islamic content in the digital era is a crucial strategy for 
preserving and reinforcing religious values amidst technological modernisation. This can 
be achieved through two primary approaches: the development of Islamic education plat-
forms and the creation of religious applications.

Interactive and engaging Islamic education platforms can encompass various aspects of 
Islamic learning, including Qur’anic studies, Hadith, Islamic history, and ethics. Interac-
tive content, such as instructional videos, quizzes, and simulations, can enhance user en-
gagement, while features like discussion forums and virtual classes foster a supportive and 
collaborative learning environment (Dalimunthe et al., 2023). These platforms facilitate 
access to Islamic education for individuals of all ages and backgrounds, including those in 
remote areas.

Religious applications play a vital role in assisting Muslims with their daily religious 
practices. These applications offer features such as prayer reminders, digital Qur’ans with 
translations and interpretations, and comprehensive step-by-step guides for Hajj and Um-
rah (Ikhsan & Sukmasetya, 2020). Moreover, they provide enhanced convenience, such as 
prayer reminders customised to the user’s location.

By developing interactive Islamic education platforms and practical religious applica-
tions, Muslims can effectively harness technology to deepen their religious knowledge and 
facilitate their religious practices. This not only supports the Muslim community in pre-
serving and strengthening religious values in the digital era but also ensures the integration 
of Islamic traditions with modern technological innovations.

Utilisation of Social Media for Da’wah

In the context of globalisation and technological advancement, social media has become 
an effective tool for disseminating religious messages and fostering community engage-
ment. The utilisation of social media for Islamic outreach can be achieved through positive 
campaigns and the development of constructive and educational online communities.

Positive campaigns serve to disseminate moderate Islamic messages, shaping public 
perceptions of Islam. Campaign content may include Qur’anic and Hadith quotations, 
inspirational stories, and examples of Islamic practices in daily life, presented in engaging 
formats such as infographics, short videos, and concise articles (Shodikun et al., 2023). 
This content should emphasise universal Islamic values such as peace, tolerance, and jus-
tice, promoting a moderate and inclusive representation of Islam.

Equally important is the establishment of online communities that facilitate construc-
tive and educational discussions on religious and social issues (Nofia Natasari, 2023). 
These communities provide forums for Muslims to exchange perspectives and experiences, 
guided by scholars or religious experts who offer authoritative insights and clarifications. 
Educational discussions play a crucial role in preventing the spread of misinformation and 
fostering a deeper understanding of Islamic teachings. Moreover, online communities can 
disseminate information about religious events, seminars, and training sessions, enhancing 
both knowledge and engagement among members of the Muslim community.
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Several notable online communities have emerged in Indonesia, such as the Digital 
Learning Centre for Islamic Studies, Komunitas Belajar Islam, Teman Safar, and others that 
focus on technology-based Islamic education. Similarly, Rumah Fiqih Indonesia provides 
guidance on contemporary religious issues. These communities exemplify the effective use 
of social media for da’wah. Additionally, platforms such as Sahabat Hijrah on Instagram 
and Facebook serve as spaces for young people to share spiritual experiences, support one 
another, and strengthen their faith.

However, while social media offers significant opportunities for disseminating Islamic 
teachings, it also presents serious challenges, including the spread of misinformation, social 
polarisation, and the potential for radicalisation. Addressing these issues requires strategic 
measures such as stricter monitoring of religious content, improving digital literacy among 
users, and fostering close collaboration between religious communities, government bod-
ies, and social media platforms. By combining positive campaigns with the development of 
constructive online communities, social media can be leveraged as a powerful tool to pro-
mote moderate and inclusive Islamic values. This strategy not only amplifies the impact of 
da’wah but also contributes to the creation of an informed, actively engaged, and cohesive 
Muslim community capable of navigating the complexities of the digital age. Thus, social 
media has the potential to play a vital role in fostering a stronger, more harmonious, and 
contextually relevant Muslim society.

Innovation in Islamic Business and Economics
Innovation in Shariah-compliant business and economics is a crucial step towards sup-

porting an economy founded on Islamic principles. Two key areas with significant po-
tential for innovation are Shariah e-commerce and Shariah fintech. Shariah e-commerce 
refers to electronic trading platforms that operate in accordance with Shariah principles, 
including transparency, honesty, and the prohibition of riba (usury) and gharar (excessive 
uncertainty). These platforms ensure fair transactions and the availability of halal products 
while also supporting small and medium-sized enterprises (SMEs) by providing access to 
broader markets without requiring large investments in physical infrastructure (Pranadita 
& Suparman, 2020).

Similarly, Shariah fintech encompasses financial services that leverage technology while 
complying with Islamic law. This includes Shariah-compliant peer-to-peer lending, crowd-
funding, and investment products designed to avoid riba and promote fair and transparent 
financial dealings. These innovations contribute to the sustainable development of Sha-
riah-compliant economies and enhance financial accessibility in alignment with Islamic 
values (Norrahman, 2023).

By providing inclusive and ethical financial services, Shariah fintech plays a crucial 
role in improving financial literacy and increasing economic participation among Muslim 
communities. Innovations in Shariah e-commerce and fintech not only offer viable alter-
natives that adhere to Islamic principles but also promote financial inclusion, empower 
individuals and communities, enhance economic well-being, and support sustainable eco-
nomic growth.



207Digital Muslim Review

Education and Skills Empowerment

Empowerment through education and skills development is essential for enhancing 
the competitiveness and well-being of Muslim communities in the era of globalisation 
and digitalisation. Two key strategies in this regard include the provision of online courses 
focused on relevant professional skills and the implementation of scholarship and educa-
tional support programmes.

Online courses play a critical role in preparing a competitive workforce by equipping 
individuals with skills relevant to industries such as information technology, data analytics, 
project management, and communication. The online format makes these courses flexible, 
affordable, and accessible to diverse learners, including those in remote areas (Puspa et al., 
2023).

Scholarships and educational support programmes are equally important in ensuring 
equitable access to high-quality education. These initiatives may be awarded based on fi-
nancial need or academic merit and can include career guidance, mentoring, and coaching 
programmes to help students navigate their academic journeys and prepare for the work-
force (Sanga & Wangdra, 2023).

While education and skills empowerment are relevant to all communities, these strate-
gies can be specifically tailored for Muslim communities by incorporating elements aligned 
with Islamic values and addressing their unique needs. For instance, online courses could 
integrate modules on Islamic ethics in the workplace or training in Shariah-compliant 
entrepreneurship. Similarly, scholarship programmes could prioritise fields of study that 
contribute directly to the advancement of Muslim communities, such as Islamic studies, 
halal technology, or Islamic finance.

This approach not only enhances individual competitiveness but also reinforces the 
identity and socio-economic sustainability of Muslim communities in the era of globalisa-
tion and digitalisation. By adopting such tailored strategies, education and skills empower-
ment can be more effectively achieved, contributing to the sustainable social and economic 
development of Muslim communities.

Collaboration and Strategic Partnerships

Collaboration and strategic partnerships are crucial in advancing the inclusive adop-
tion of technology within Muslim communities. Two key avenues for achieving this goal 
include cooperation with the government and collaboration with educational institutions 
Cooperation with the government is essential for developing policies that promote inclu-
sive technology adoption, ensuring affordable internet access, expanding digital infrastruc-
ture, and implementing comprehensive digital literacy training programmes. Additionally, 
governments can support Shariah-compliant e-commerce and fintech initiatives to drive 
innovations aligned with Islamic financial principles. Strong collaboration between gov-
ernment bodies and Muslim communities ensures the smooth adoption of technology 
while maximising its benefits for social and economic development (Febriyanni, 2023).
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Similarly, collaboration with educational institutions is vital for integrating technology 
into curricula, equipping students with essential digital skills, and improving the quality 
of education to prepare graduates for the global job market (Sudaryo, 2023). The Indo-
nesian government has already taken strategic steps to promote the adoption of inclusive 
technology for Muslim communities, including the development of the Rumah Pendidikan 
platform, which brings together multiple stakeholders to create a digital education ecosys-
tem (Kemdikdasmen, 2025). Synergy between the Ministry of Education and local gov-
ernments has been optimised to integrate technology into curricula and ensure students 
acquire relevant digital competencies. In the financial sector, the government supports the 
development of Shariah fintech to enhance financial inclusion in accordance with Islamic 
principles (Pramesti & Nisa, 2024). Collaboration with educational institutions also ex-
tends to the creation of technology-based educational content and digital literacy training 
for teachers and students (Saripudin & Robbani, 2024). These efforts aim to build an in-
clusive digital ecosystem, empower communities, and strengthen national competitiveness.

By implementing these strategies, strategic collaboration and partnerships can make a 
significant contribution to fostering a highly competitive and ethically grounded Muslim 
community that remains committed to preserving its cultural and religious values in the 
digital era.

Strengthening Cultural and Religious Values

In the digital era, it is crucial to ensure that cultural and religious values are preserved 
and strengthened. This can be achieved through digital content that highlights and sustains 
Indonesia’s rich cultural heritage and traditions, serving as a vital means of maintaining 
cultural and religious identity in an age of globalisation. Such content can take the form 
of videos, articles, infographics, and interactive applications that showcase art, music, his-
tory, and folklore, ensuring that these cultural treasures remain relevant and accessible to 
future generations. By disseminating this rich cultural material, Muslim communities can 
continue to recognise and appreciate their heritage while embracing modern technology.

Additionally, character development programmes that instil ethics and Islamic values 
in the use of technology are essential. These initiatives may include workshops, seminars, 
and online courses aimed at educating individuals on responsible and ethical technology 
usage. For instance, such programmes could focus on digital privacy awareness, strategies 
to avoid harmful content, and methods of engaging positively on social media platforms 
(Hidayah et al., 2023). Through these efforts, Muslim communities can cultivate strong 
ethical standards in their use of technology, ensuring alignment with Islamic values while 
navigating the digital landscape.

Inclusive Access: Technology Infrastructure and Subsidy Programmes

Inclusive access to information and communication technology is a fundamental pre-
requisite for empowering communities and promoting equality in the digital era. Strategies 
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to achieve inclusivity include expanding technological infrastructure in rural and remote 
areas by providing stable and high-speed internet networks and enhancing electricity ca-
pacity. These initiatives are strategic measures that unlock significant opportunities in ed-
ucation, healthcare, and the local economy.

To ensure digital inclusion, subsidies or financial assistance are essential in enabling un-
derprivileged communities to access internet services, thereby reducing the digital divide 
and fostering equitable participation in the digital economy and online education. For ex-
ample, the Internet Quota Assistance Programme, launched by the Ministry of Education, 
Culture, Research, and Technology (Kemendikbudristek) in 2020, facilitated remote learn-
ing by providing internet access to students (Nugraha et al., 2021). Similarly, the Village 
Independent Internet Programme has seen several regional governments in Indonesia pro-
vide free or low-cost Wi-Fi access in villages, ensuring greater connectivity for underserved 
populations (Julianto et al., 2024).

These initiatives not only reflect the government’s commitment to building an inclusive 
and sustainable digital ecosystem but also contribute to broader efforts to enhance digital 
literacy, maximising the benefits of technology for society (Usriya et al., 2023). The combi-
nation of infrastructure expansion and subsidy programmes creates a more comprehensive 
and effective strategy for fostering inclusive access, empowering communities, reducing 
social and economic disparities, and facilitating equitable and sustainable development.

Conclusion

Based on our comprehensive discussion of the influence and impact of digital technol-
ogy on Muslim communities in Indonesia, as well as the opportunities and challenges they 
face in the digital era, it can be concluded that the integration of digital technology has 
brought significant transformations across various aspects of life for Indonesian Muslims. 
Despite challenges such as the digital divide, ethical concerns in digital content consump-
tion, and threats to cultural identity and Islamic values, Indonesian Muslim society has 
successfully utilised digital technology to strengthen several sectors, including education, 
economic empowerment through e-commerce and fintech, and community cohesion via 
social media and da’wah platforms.

However, it is essential to recognise that several challenges require further attention in 
navigating the digital era, particularly due to gaps in the literature concerning the social, 
cultural, and religious impacts of digital technology on Muslim communities. These gaps 
necessitate further exploration and research to gain a deeper understanding of and effec-
tively address the implications of digital advancements on societal values and religious 
identity.

The strategic recommendations from this study emphasise the need for public policies 
that support digital inclusion, educational programmes, and training initiatives to maxi-
mise the benefits of digital technology while fostering ethical digital literacy in alignment 
with Islamic values. Collaborative efforts involving governments, religious institutions, 
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local communities, and the private sector are essential in ensuring the successful imple-
mentation of these recommendations.

Academically, this research aims to contribute significantly to the literature by exploring 
new dimensions of digital technology utilisation among Muslim communities in Indone-
sia. From a practical perspective, the study highlights the importance of developing more 
responsive policies and implementation strategies that can positively influence the progress 
of Muslim communities in addressing current and future digital challenges. Consequently, 
this study is expected to serve as a valuable reference for policymakers, practitioners, aca-
demics, and the broader public in optimising the use of digital technology for the welfare 
and sustainability of Muslim societies in the future.
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